
Website Checklist for Solopreneurs 
12 Simple Ways to Level Up Your Content 

These simple changes will ensure that your website  
is communicating with clarity, relevance, and efficacy  

to your potential clients. 

 

Add clear, simple language on your 
homepage (above the fold) that 
says what you do and who your 
service is for.  

Break up larger chunks of text with 
headers to make it easier to read. 
Paragraphs should be no longer 
than 3 sentences.  

Make sure your About page 
includes a professional headshot 
and your name. 

Include testimonials and other 
social proof throughout the site, 
not just on a Testimonials page. 

Make sure your website copy is 
focused on what you’re doing 
now, not bogged down by 
everything you’ve done in the past. 

Make sure every page on your site 
has a strong call to action. What’s 
the one action you want them to 
take after visiting your site? 

Instead of just listing your services 
and explaining your process, 
highlight what the ultimate, 
long-term outcomes and benefits 
are for your clients. 

Correct instances of passive voice 
(e.g. “The logo was designed…” 

becomes “I designed the logo…”) 
Especially prevalent on Services and 
Portfolio pages. 

Remove personal details about 
yourself that have nothing to do 
with the thing your clients hire you 
for. With each detail, ask yourself: 
“Why would my clients care?” 

Remove trendy buzzwords (e.g. 
“innovative,” “value-added”) or 
industry jargon. These tend to 
confuse and mystify rather than 
impress! Be concrete and specific. 

Include your core message on 
every page of your site. Remember 
that visitors may enter your site 
through any page, not just Home. 

If you are a one-person business, 
refer to yourself as “I” instead of 
“we.” It prevents confusion and 
makes a stronger personal 
connection with your reader. 
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